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OneHarvest and Oolloo

Overview
Introducing the OneHarvest group Introducing the OneHarvest group 
and the Calypsoand the Calypso™™ mango projectmango project
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oneharvest vision

To be a leader in 
delivering new food 

experiences to 
consumers while 

creating business value 
for all stakeholders
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Quick Stats

110Independent Growers

3Fresh Plants

100% 
family

Ownership

4Managed Farms

3Family Owned Farms

500OneHarvest People
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§§ Introduced to Australian consumers Introduced to Australian consumers 
in 1999in 1999
§§ Global Global commercialisationcommercialisation rights to rights to 

PBR for 25 years and trademark for PBR for 25 years and trademark for 
65 years65 years
§§ High yield variety, early bearingHigh yield variety, early bearing
§§ Small seed, more flesh, high blushSmall seed, more flesh, high blush
§§ Highest margin return at retailHighest margin return at retail
§§ An exclusive mango variety October An exclusive mango variety October 

–– February supplyFebruary supply
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Volume Projections and Sales Results
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Customer Sales Share

Customer Share of Sales
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Total Sales Last 5 Years

Total Sales 
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Mango growing regions
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